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"New" symbolizes a new beginning and endless
possibilities, and is the core visual symbol of the

New Product Experience Officer column.

We integrated "New" with the brand logo for a design
that uses a handwritten touch as the

visual medium.Through flowing lines and morphing forms,

we convey a friendly, warm, and personalized brand
experience,so that the new product experience
peqins with visual contact and establishes a more
Intimate user connection.
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We selected six auspicious mythical beasts from
"Shan Hai Jing" - Qilin, Qingluan, Dangkangq,
Ranxiyuyu, Fu Zhu, and Xie Shu. Using a visual style
that is more in line with the aesthetic

preferences of babies, we integrated traditional
Chinese cultural totems into the product design.

Each of the six beasts from "Shan Hai Jing" carries a
different meaning, which not only enriches the

cultural connotation of the product but also helps the
brand quickly establish a unique visual identity system.
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The visual design mainly adopts the design
lanquage of New Memphis. enhancing the visual impact.
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With "New Parenting Life Aesthetics" as the

core concept, we start from high-level
parenting scenarios and explore Babycare's
unique aesthetic expression.

We extend creative ideas around three visual
elements: product appearance, graphic

Ll “B)LEFESR" zOBES, RIMNEFRES)LIFELRE, illustrations, and color system, to build a brand
IxZEBabycarefFHIEFERA . ESE~mIM. FEEES visual lanquage that combines quality and
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emotional warmth.
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This creates a more immersive shopping experience,
enhancing users' interest and purchase confidence.
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INn 2022, the brand launched a new slogan - "Redesigning for Love". We rethought the questions of "for whom to

design and why to love".We discovered that the "love" here not only comes from the brand,

put also stems from parents' love for their children. By understanding the needs of parents and creating better products,
we Incorporated this love Into every design.
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By the end of 2025, the Babycare Year-end Member Gala was held in Xianghu,
Hangzhou.With the theme of "2025 Smooth Passage Happiness”, 100 member mothers
were invited to embark on a year-end review journey together. They came from
various fields and shared the brand's experiences and creations of many precious
moments. Through this member co-creation event, the brand reconnected with its
users, looked back on the year's companionship and growth.
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The core of this project is not to cover all mothers and infants consumers,

but to focus on the high-value and high-impact quality mothers group.

By meeting their diverse needs for quality, safety, efficiency, identity recognition
and community value,we can build deep user relationships and form a new
driving force for brand growth.
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We did not use a stiff and high-end expression. Instead,
we returned to the real parenting scenarios and naturally presented the
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The subsequent data on ad placements also confirmed the effectiveness of this
strateqy: Although the click-through rate decreased due to the narrowing of the
target audience,.
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